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THE GLOBAL TV INDUSTRY MEETS IN LONDON!

The biggest production companies, distributors, 
and digital platforms shaping the future of 
television are gathering in London for the 
first-ever MIP London. This event is set to 
become a key meeting point for the industry, 
bringing crucial discussions to the table, from 
the transformation of traditional media to the 
evolving strategies of digital platforms, and 
challenges such as content security, copyright 
issues, and ever-changing algorithms.

In this issue, we had an insightful conversation 
with Yiğit Doğan Çelik, Chairperson and CEO 
of Merzigo, one of the leading monetization 
companies. He shared his perspective on the 
rapid evolution of media, the shifting dynamics 
of platforms like Facebook and YouTube, and the 
challenges and opportunities that lie ahead. 
  
Meanwhile, Yağmur Çöl takes a closer look at how 
Turkish series are evolving in the subscription 
era. With some shows now streaming on digital 
platforms after their TV broadcast and YouTube 
views becoming more crucial than ever, the 
industry is evolving to keep up with changing 
audience habits.
Vencer o Morir is Chile’s first original Prime 
Video series, telling the story of the FPMR’s fight 
against Pinochet’s military dictatorship. Created 
and produced by Josefina Fernández, the series 
offers a gripping narrative built around real 
characters and historical events. In an interview 
with Özlem Özdemir, Josefina Fernández and 
actor Pedro Fontaine dive deeper into the 
show’s journey.
Additionally, we explored the highly anticipated 
new season of The White Lotus. Our exclusive 
interviews with the cast offer exciting insights 
into what fans can expect from the series as it 
continues to captivate audiences worldwide. 

On the ratings side, Burak Sakar explores the 
performance of the first half of the 2024/2025 
season on Turkish TV. With 22 new productions 
debuting, only one managed to break into double-
digit ratings, a sign of just how competitive the 
landscape has become. Read more to find out 
which shows are making an impact

Beyond MIP London, being in the UK is a unique 
experience. With its rich cultural scene, historic 
landmarks, and world-class entertainment, 
there is no shortage of things to explore in this 
vibrant city.

This issue also features the latest Turkish dramas 
creating buzz at MIP London and the freshest 
updates from the industry. As the event makes 
its grand debut, one question remains: how will 
it shape the industry’s future? Let’s begin this 
exciting new chapter together!
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OGM’S ‘THE FALL OF 
THE KING’ MAKES A 
STRONG DEBUT IN 
TÜRKİYE

TIMS&B’S NEXT HIT: ‘EŞREF RÜYA’, 
STARRING ÇAĞATAY ULUSOY AND 
DEMET ÖZDEMİR

Produced by OGM Pictures and distribut-
ed by OGM UNIVERSE, The Fall of the King 
(Kral Kaybederse) made a strong debut in 
Türkiye on February 11, ranking among the 
top three in the ratings. The series ranked 
3rd in the AB demographic (5.23), 4th in 
ABC1 (5.51), and 9th in the Total category 
(4.09).

It has also been announced that Netflix has 
acquired the streaming rights for the se-
ries, making it available the day after its TV 
broadcast.

Starring Halit Ergenç, Cannes Best Actress 
winner Merve Dizdar, Aslıhan Gürbüz, and 
Nilperi Şahinkaya, The Fall of the King is di-
rected by Yağmur Taylan, Durul Taylan, and 
Cem Toluay. It’s adapted from Budayıcıoğ-
lu’s novel of the same name. 

Ekin Koyuncu Karaman, Global Distribution 
& Partnership Director at OGM UNIVERSE, 
expressed excitement over the series’ suc-
cess, highlighting the strong cast, direction, 
and production. OGM UNIVERSE is eager to 
introduce The Fall of the King to interna-
tional audiences.

Get ready for TIMS&B’s next hit: Eşref Rüya! Production is offi-
cially underway for the highly anticipated series, starring Çağatay 
Ulusoy and Demet Özdemir. Produced by Timur Savcı and Burak 
Sağyaşar, directed by the acclaimed Uluç Bayraktar and written 
by Ethem Özışık and Lokman Maral, the series will soon air on 
Kanal D.

Eşref Rüya tells the story of Eşref, a fearless and powerful man 
who has everything, except the one thing he truly craves: love. 
Çağatay Ulusoy portrays Eşref, while Demet Özdemir takes on 
the role of Nisan, a young musician who makes Eşref’s heart race 
for the first time after Rüya.

Orphaned at a young age, Eşref was drawn into the world of 
crime, eventually becoming a dominant figure in the under-
ground. To him, orphans are like the family he lost… However, 
this family exists within a dangerous criminal world. While car-
rying the burden of leading an underground organization, Eşref 
constantly searches for peace. But his life takes an unexpected 
turn when he meets Nisan. 
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‘OLD MONEY’: EVERYTHING 
WE KNOW SO FAR 

‘EL TURCO’ DEBUTS MARCH 21 
IN 31 COUNTRIES

Old Money, TIMS&B’s upcoming series featuring Engin 
Akyürek and Aslı Enver is already attracting a lot of curi-
osity. The highly anticipated series will soon air on Netflix.

The series, written by Meriç Acemi and directed by Uluç 
Bayraktar, explores the rivalry between old money and 
new wealth, the clash of power and intelligence, and an 
unexpected love story between two strong, determined 
characters. 

The cast also includes Dolunay Soysert, İsmail Demirci, 
Serkan Altunorak, Taro Emir Tekin, Selin Şekerci, Sedef 
Avcı, Zeynep Oymak, Armağan Oğuz, and Ahmet Utlu.

Don’t miss Old Money, coming soon to Netflix.

The highly anticipated series El Turco, starring Can 
Yaman, is set to premiere on March 21.

As the first-ever Turkish series filmed entirely in Eng-
lish, El Turco will also be the first Turkish production to 
launch on digital platforms across 31 countries. Starting 
March 21, it will be available simultaneously in Türkiye 
(on GAİN), Brazil (Globoplay), Panama (TVN), Honduras 
(Canal 11), the Czech Republic, Romania (Voyo), and 
Russia (IVI). The series will be released later in the Mid-
dle East (Starzplay) and Italy (Mediaset).

Can Yaman portrays Hasan Balaban, an Ottoman Ja-
nissary who, after being wounded during the Ottoman 
Empire’s 1683 campaign to capture Vienna, finds refuge 
in the Italian Alps and becomes a legendary hero in the 
village of Moena.

Produced by Ay Yapım, El Turco features an interna-
tional cast, including Greta Ferro, Will Kemp, David Nykl, 
Kieran O’Reilly, Veronica Ferres, and Madalena Aragão, 
alongside Turkish actors Haluk Piyes, Hüseyin Avni Dan-
yal, and Armağan Oğuz. The show is directed by Uluç 
Bayraktar and written by Kerem Deren and Çisil Hazal 
Tenim.

Based on Orhan Yeniaras’ book El Turco: II. Viyana 
Kuşatmasının Bilinmeyen Yönleri, the show was filmed 
in Budapest and will consist of six episodes. Addition-
ally, El Turco has been named one of IMDb’s most an-
ticipated new series of 2025, the first and only Turkish 
production to make the list.
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TURKISH REMAKE OF ‘BOILING POINT’, 
‘UMAMI’, NOW STREAMING ON DISNEY+

BLUTV ANNOUNCES 
‘MAGARSUS’ SEASON 2 
PREMIERE DATE 
BluTV has announced the premiere date for the 
highly anticipated second season of its original se-
ries, Magarsus. The new season will premiere on 
BluTV on March 6.

In the new season, Beton, Turgut, and Tansu contin-
ue their power struggle, but now they face even big-
ger threats. A foreign company wants to open a gold 
mine in the area, while a Russian drug cartel tries to 
take control of the port. The once-peaceful town of 
Sarıbahçe is about to be thrown into chaos.

Produced by Yamaç Okur and Serkan Çakar-
er, Magarsus is written by Yunus Ozan Korkut and 
Mustafa Yürüktümen, with Yunus Ozan Korkut also 
directing.

The series stars Berkay Ateş, Çağlar Ertuğrul, Merve 
Dizdar, Hazal Türesan, Cemre Ebüzziya, and Bora 
Akkaş. Additional cast members include Ozan Çelik, 
Bihter Dinçel, Fırat Kaymak, and Aykut Temel, with 
guest stars Sezin Akbaşoğulları, Deniz Celiloğlu, and 
Vildan Atasever.

The Turkish remake of award-winning British film Boiling Point, Umami, is 
now streaming on Disney+.
Starring Burak Deniz and Öykü Karayel, the film follows chef Sina Bora 
through an extraordinary night as he navigates the intense pressures of 
running a successful, high-end restaurant in İstanbul, all while managing 
personal challenges and his team.

Produced by Karga Seven, the film is directed by Emre Şahin with an 
adapted screenplay by Can Cengiz.

The complete cast features Osman Sonant, Onur Ünsal, Ulvi Kahyaoğlu, 
Tuğba Çom Makar, Nergis Öztürk, Murat Kılıç, Selin Şekerci, Can Bartu 
Arslan, Doğaç Yıldız, Taha Bora Elkoca, İzabella Muzurbaeva, Özlem Türay, 
and Kürşat Demir.

MF YAPIM TO ADAPT KOREAN HIT 
‘KING THE LAND’ FOR TURKISH TV

Following the success of its 
Dr. Cha adaptation, Blooming 
Lady, MF Yapım is now work-
ing on another highly antici-
pated Korean drama remake. 
The production company is 
adapting globally popular Ko-
rean series, King the Land. 

The remake is expected to 
premiere by the end of March, 
with casting currently under-
way. Acclaimed director Yusuf 
Pirhasan has been confirmed 
to direct. The series will tell 
the romantic story of Nilüfer, 
a young woman who inter-
views for a job at a big, pres-
tigious hotel, and Kaan, a man 
returning to his home town to 
claim his rightful inheritance.
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‘SEN AĞLAMA İSTANBUL’ 
WRAPS UP AFTER 8 EPISODES
OGM Pictures’ adaptation of the Iranian drama Şehrazad, titled Sen Ağlama 
İstanbul, has come to an early end. The series completed its run with its 8th 
episode.

Set in İstanbul, the series explored themes of love, sacrifice, and destiny. Şeh-
razat, a determined and hopeful young woman studying in medical school. She 
dreams of a future with her lover, Ferhat, but their world shatters when Ferhat 
is wrongfully sentenced to death. Şehrazat turns to Büyükbey to save him, a 
man known for his dark influence and powerful connections. However, she 
soon learns that nothing he offers comes without a price.

The series featured a talented cast, including İsmail Hacıoğlu, Simay Barlas, Ay-
taç Şaşmaz, Burcu Cavrar, Mehmet Çevik, Ayşegül Ünsal, Şehsuvar Aktaş, Özlem 
Tokaslan, Pınar Çağlar Gençtürk, Mert Denizmen, Yağmur Özbasmacı, Gökhan 
Bekletenler, Buse Giriftinoğlu, Nazlıcan Demir, Zeynep Dreyfi Zuhri, Batuhan 
Bayar, Sami Aksu, Halil Karaata, Merve Şeyma Zengin, and Tamer Levent.

O3 MEDYA’S ‘I AM 
MOTHER’ TO END WITH 
ITS 50TH EPISODE
O3 Medya’s I Am Mother, is set to 
conclude with its 50th episode. The 
drama, which has captivated audienc-
es throughout its run, features Özge 
Özpirinçci, Demet Akbağ, Uğur Yücel, 
Engin Öztürk, Necip Memili, Meriç Aral, 
and Serkay Tütüncü. Written by Melis 
Civelek and Zeynep Gür, the series is 
internationally distributed by Eccho 
Rights.

Karsu is trapped in an unhappy mar-
riage with her abusive husband, Reha. 
Struggling to care for their three chil-
dren, she decides to send her three-
year-old son, Kuzey, to stay with her 
mother in İstanbul. However, on the 
way, Kuzey goes missing. After three 
years of searching, Karsu finds Kuzey 
on a trip to Mersin. Karsu is relieved to 
be reunited with her son. But Kuzey, 
who now goes by Deniz, does not rec-
ognize her. Karsu will have to fight to 
win her son back, whilst dealing with 
her challenging family situation. 
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The Future of Media 
with Merzigo 

By OBEN BUDAK

YİĞİT DOĞAN ÇELİK, CHAIRPERSON AND CEO OF MERZIGO

INTERVIEW
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edia is evolving faster than ever,” says Yiğit Doğan Çelik, Chairperson and 

CEO of Merzigo, one of the leading monetization companies. We sat down 

with him to dive into the evolution of media, localization strategies, the rise 

of digital platforms such as Facebook and YouTube and discuss challenges like constant 

algorithm changes, content security, and copyrights. We also got an inside look at Merzi-

go’s achievements, what they offer, as well as their vision for the future.

Make sure to visit Merzigo at Floor 1, ML11! 

I’d like to start with one of the most discussed topics lately: the transformation of me-

dia. Traditional media, streaming platforms, digital media, and the changes happen-

ing within digital media itself… Adapting to these changes is now essential for media 

companies of all sizes. As an expert in the field, how do you see the current state of 

media and digital transformation?

Media is evolving faster than ever. Broadcasters, streaming platforms and digital media 

are all changing rapidly. But more interestingly, even digital media itself is undergoing 

rapid transformation. What we see today is not just a shift in platforms, but a transfor-

mation in content consumption behavior. I believe adaptation is no longer optional, it is 

necessary.

You mentioned that the digital world itself is also changing. We’re seeing platforms 

like YouTube and Facebook on the rise. What are your thoughts on this?

As we see in Nielsen’s “Defy Media’s Gravity Report, 2025” Connected TV usage is now all 

time high with around 41% of total TV usage. And YouTube is #1 24,9% in total streaming 

followed by Netflix with 18,4%, which makes it the best monetization platform. YouTube 

and Facebook give great content diversification with billions of titles, reaching different 

consumer segments more effectively. Companies that understand and adapt to these 

shifts will thrive.

M“

Media companies are trying to use YouTube and Facebook effectively. However, fac-

tors like algorithms, which heavily influence engagement, are constantly changing on 

these platforms. How can media companies keep up with these changes? What do 

you think are their biggest challenges?

The biggest challenge is unpredictability. Algorithms evolve frequently, what works today 

may not work tomorrow. Many media companies struggle because they mostly rely on 

outdated strategies. The key is “agility”. At Merzigo, we test and refine our strategy based 

on real-time data and adopt swiftly to algorithm changes. We track consumer behavior, 

engagement metrics and algorithm updates to adopt our strategy instantly. 
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How does Merzigo support its partners in this regard?

Our main objective is “revenue growth”. First, our partners achieve 

higher reach and engagement, followed by higher revenue. With 

our inhouse-developed technology platform and over 500 mon-

etization experts, algorithm is not a challenge, it is a tool for us 

to reach a bigger audience. We provide “agility” needed by our 

partners. With our strategy, they gain long-term sustainability and 

a long-lasting revenue-stream. By working with Merzigo, our part-

ners are not just keeping up with digital transformation, they are 

leading it.

YouTube and Facebook are among the most widely followed 

platforms across the world. As a result, localization has be-

come more important than ever. In your opinion, what is the 

significance and impact of localization?

Localization is no longer just an added advantage, it’s the funda-

mental content growth strategy. We have seen with our real-time 

data that localization grows revenue by 2 to 15 times. At Merzigo, 

we provide comprehensive localization services, including subti-

tling and dubbing, allowing content owners to expand their reach 

significantly. True localization doesn’t just increase views, it also 

enhances community engagement and monetization. Our part-

ners see a significant boost in their international revenue thanks 

to our efficient localization strategies.

One of the key topics in digital media is content security and 

copyright. Could you share some insights about this matter? 

“True localization doesn’t just increase 
views, also enhances community 
engagement and monetization. Our 
partners see a significant boost in their 
international revenue thanks to our 
efficient localization strategies.”

How can content security be ensured? 

And where do we stand when it comes to 

transparency and the distribution of cop-

yrights in the digital space?

Content security and copyright protection 

are among the biggest challenges in the 

digital era of media. At Merzigo, we take it 

seriously and we use advanced content ID 

and tracking systems to detect copyright 

violations, prevent revenue leakage and 

ensure maximum level of monetization. 

Our inhouse-developed technology plat-

form is a great help in securing intellectu-

al property rights and long-term value for 

rights holders.

As a monetization company, could you 

give us a brief look at Merzigo’s accom-

plishments so far?

Merzigo has successfully positioned itself 

as a leading premium content monetization 

company. Monetizing Turkish Drama Series 

with perfect localization strategies shows 

our success in the sector. We manage over 

5.000 digital channels and upload over 

6.000 videos to digital platforms daily. We 

have created more than 10 times greater 

revenue streams for some of our partners. 

What are your global goals in the near fu-

ture?

Merzigo is already a global company with 

its offices in London, Los Angeles and İs-

tanbul, working with partners like The Walt 

Disney Company, Fremantle, Warner Bros 

Discovery from North America, Europe and 

Asia. We are now boosting our global reach 

and aiming to expand our partnerships with 

the premium content owners in the world.

Finally, what advice would you give to 

media companies looking to succeed in 

the digital world?

As mentioned before, the key is “agility”. 

Media and digital media are evolving day 

by day. Traditional strategies will not help 

media companies to reach their goals. 

YouTube is now leading the streaming and 

media companies must include YouTube in 

their combined CTV strategy. With a deep 

understanding of platforms, media compa-

nies make algorithms work for their con-

tent and revenue stream. 

INTERVIEW
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INTER MEDYA ANNOUNCES 

NEW LICENSING DEALS AND 

INTRODUCES ‘HEARTSTRINGS’

Inter Medya has announced a series of new licensing 
agreements, further solidifying its presence in various regions. 
The company’s most recent hit, Valley of Hearts, has been 
licensed to Mediaset Italy, while Deception, The Trusted, and 
Bitter Lands have been acquired in Bulgaria.
Deception previously aired on Mediaset Italy, where it became 
a major success that Inter Medya has also signed agreements 
for the licensing of the series‘ second season on Mediaset Italy. 
Meanwhile, The Trusted has gained a lot of attention in Brazil, 
ranking among the top five most-watched programs on a major 
streaming platform. And last but not least, Bitter Lands, a global 
phenomenon, now reaches over 130 countries.

In addition to these sales agreements, Inter Medya has also 
launched its latest production, Heartstrings, (Spanish title: Hilos 
de Vida) at Content Americas. The series follows Mahinur Aydın, 
a devoted mother, who is faced with an unimaginable truth: 
Bade, the beloved daughter she has raised for years, is not her 
biological child. Meanwhile, her biological daughter, Derin, has 
been raised by her millionaire boss, Aras Yılmazer. When Bade’s 
illness forces these two families to unite, Mahinur and Aras must 
come together as a family, embarking on an emotional journey 
of healing and discovering an unexpected and profound love.

Can Okan, Founder and CEO of Inter Medya expressed his 
excitement: “We are thrilled to kick off the year by unveiling 
our newest production. Heartstrings is still in production. We 
are confident in its potential to resonate deeply with audiences 
worldwide. Beyond celebrating our newest production, we are 
proud to add a promising drama centered on love and family to 
our distribution catalog.”

OGM UNIVERSE’S ‘LOST 

IN LOVE’ EXPANDS TO 

NEW TERRITORIES

OGM UNIVERSE has announced the continued global 
expansion of its acclaimed drama Lost in Love (Sakla 
Beni) which has recently been licensed to major 
broadcasters and platforms across key international 
markets. The series will soon reach audiences in the 
following regions:

Romania: Kanal D Romania
North Macedonia: Sitel
Albania: Tring
Israel: Achla
Russia: IVI, Kinopoisk, Domashniy, OKKO
Spain: Mediaset
Paraguay: Telefuturo
Poland: Thema
Angola & Mozambique: Zap
Across Africa: Startimes
Middle East: VIU

Lost in Love (Sakla Beni) follows Mete and Naz, two 
individuals from influential families whose lives are 
intertwined by a childhood promise forged during a 
tragic moment. A deep connection forms between 
Mete and İncila, Naz’s loyal servant, when he returns 
from studying abroad to honor his promise to marry 
Naz. This emotional entanglement ignites a series of 
events involving family rivalries, deeply buried secrets, 
and personal dilemmas.

Produced by OGM Pictures and directed by Nadim 
Güç, the series features a strong ensemble, including 
Uraz Kaygılaroğlu, Cemre Baysel, Asude Kalebek, Şenay 
Gürler, Ceyda Düvenci, and Tamer Levent. 

Ekin Koyuncu Karaman, Global Distribution & 
Partnership Director at OGM UNIVERSE, expressed her 
excitement about the series’ international journey:
“The licensing of Lost in Love in such a diverse array 
of territories underscores the universal appeal of 
the series. We are thrilled to see the series resonate 
with audiences worldwide and eagerly anticipate its 
upcoming premieres across these markets. We also 
look forward to announcing additional territories soon.”

SALES
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he first half of the 2024/2025 TV season has officially 

wrapped up. A total of 40 series aired, including 22 new 

productions. However, only one of these newcomers 

managed to achieve a double-digit rating average. Four of the top 

five most-watched series of the season so far have been renewed 

from previous seasons. This marks this season as one of the weak-

est in terms of new productions.

Far Away delivered an impressive performance and concluded the 

first half of the season as the most-watched series. Initially launch-

ing with moderate ratings, the series saw a rapid surge, eventually 

achieving double-digit figures. Last week, it hit an impressive 15.02 

rating, marking the highest viewership record of the past four years. 

Considering the steady decline in television viewership overall, Far 

Away surpassing the 15-rating threshold could be interpreted as 

the biggest success of the season.

New Shows of the Season: 

RATINGS
BURAK SAKAR

T

ARTICLE
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MOST-WATCHED SERIES 

OF THE LAST 5 SEASONS

SERIES NAME  RATING EPISODE    

A MIRACLE  20,54 EPISODE 8 

THE OTTOMAN 16,70 EPISODE 16

THE INNOCENTS  16,42  EPISODE 16

THE SHADOW TEAM 15,98 EPISODE 3 

BITTER LANDS  15,40 EPISODE 62

FAR AWAY  15,02  EPISODE 13

BLOOMING LADY  14,96  EPISODE 11

A WOMAN SCORNED  13,87  EPISODE 13

GOLDEN BOY 13,64  EPISODE 15

ONE LOVE  13,61  EPISODE 82

TOP PREMIERES OF THE SEASON 

SERIES NAME                           RATING DATE           

THE GOOD & THE BAD   6.24  SEPTEMBER 22, 2024

THE FALL OF THE KING  5.51  FEBRUARY 11, 2025  

PORTRAIT OF A SCANDALOUS FAMILY  5.31           DECEMBER 15, 2024

FAR AWAY   5.11  NOVEMBER 11, 2024

MY MOTHER’S TALE   5.03  NOVEMBER 19, 2024

HIGHEST RATING JUMPS 

IN SECOND EPISODES  

SERIES NAME  POINTS  

THE NIGHTFALL  +3.36 

FAR AWAY  +2.56 

VALLEY OF HEARTS  +2.27 

MY MOTHER’S TALE  +1.89 

THE GOOD & THE BAD +1.74 

Among this season’s new series, Far Away’s closest compet-

itors are three shows with similar ratings. The adaptation of 

Avenida Brasil, Leyla, and 6 of Us, which airs on the same day, 

are following closely with average-level ratings. Meanwhile, 

Portrait of a Scandalous Family, which premiered slightly later 

than these two series and airs on Sunday nights, holds the third 

spot among new releases with similar numbers.

In Turkish television, the ratings increase between the first and 

second episodes serve as a key indicator of a show’s initial re-

ception. This season, 5 of the 22 new shows saw a notable jump 

of at least +1.50 points in their second episode. The Nightfall 

(+3.36), Valley of Hearts (+2.27), and Far Away (+2.56) stood out 

as the top performers in this regard.

Starring Aras Bulut İynemli, The Good & The Bad premiered 

in September, delivering the strongest debut of the season 

with a 6.24 rating. The Fall of the King, starring Halit Ergenç and 

debuting in February, recorded the second-highest opening 

with a 5.51 rating. Meanwhile, nine newly launched series were 

canceled before reaching the second half of the season, with 

none of them managing to surpass the 13-episode mark.
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he White Lotus takes on a whole different vibe in its third season, set against 

the mystical atmosphere of Thailand. In this world where freedom and chaos 

intertwine, the characters face a whole set of new challenges both within, and 

with each other.

The third season of The White Lotus meets Thailand’s exotic and free-spirited essence. 

This season stands out not just with its intrigue but also with tropical landscape’s wild, crazy 

energy. Characters find themselves in unexpected events amidst all the glamorous parties, 

mysterious encounters and personal confrontations. Thailand’s mystical atmosphere adds a 

whole new depth to the series while sparking a sense of discovery in the audience. 

We sat down with the season three’s cast; Parker Posey Lalisa Manobal, Tayme Thapthimthong, 

Sarah Catherine Hook ve Sam Nivola to learn more about the season’s details.

T

Exclusive with The Cast

Behind The White Lotus 
Season 3

By OBEN BUDAK

INTERVIEW
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Parker Posey
Hello, welcome!

Hello, I love Türkiye. I’ve been to İstanbul twice.

Oh, really?

Yes. The Hagia Sophia is so beautiful. Brought me to tears. Yeah, 

yeah. It’s a beautiful land.

So glad to hear this! When did you visit?

It should be 2005. I shot Fay Grim in İstanbul, Hal Hartley’s movie. 

That’s what brought me my first time to Türkiye. I hope to go back 

again.

I hope so too. It’s especially exciting to meet you. Actually, I’ve 

been a huge fan of your work for years. I was actually a bit nerv-

ous to watch the third season because I love previous seasons of 

The White Lotus. So there is big expectations. I had a lot of fun 

watching your character, the judgmental, comically tragic, drug 

addicted Victoria. What was it like bringing that character to life?

I really enjoyed bringing her to life. I’m from the South in Ameri-

ca, and whenever I’ve traveled around the world and people hear 

America, they go to the South and they imitate a southern accent. 

And part of creating her was having fun with this idea of a The White 

Lotus, American, deep South, dramatic, passionate family that is in 

their own world. Like, it makes me laugh that Victoria could be any-

where in the world. She has no real interest in Thailand. She’ll have 

a lovely time there. But her family is so important and anytime you 

get that passion and that love, it’s lovable. Even though she’s not, like 

you said, she’s judgmental and she’s controlling and all those things. 

But I think we can understand the powerful mother and how much 

control she can wield. Right. So I loved it. I’m so glad. Yeah, it was fun. 

It was funny. I get some great lines and some great jokes in there. So 

reading the material and coming up with the kind of snobby person 

that would say these things and live in this way was really fun. We 

laughed a lot.

How would you describe the energy of season three compared to 

the previous ones?

It was full on. You know, when you have a successful show for one 

season it’s kind of a fluke. And then you have the second season and 

people are like fans, and they really like it. And then there’s a lot of 

pressure on creating a third season. And when I heard that this was 

in Thailand, it was going to have this. This wild energy. You know, 

Thailand is. Do you know the movie Apocalypto? Did you ever see 

that? It had this kind of this energy and this. This force. When I read 

eight episodes, I forgot who died in the end. I was so caught up in 

the story and loving these characters that I didn’t want to know who 

died. You’re really in the story. You really care about these people. 

I loved the movies and the TV shows, like the Agatha Christie. You 

don’t know. You know these people. As an actor, you get to play with 

this mystery. Is she capable of doing something crazy? So everyone 

has this kind of edge in the The White Lotus that you just go, could 

they kill somebody or could they betray someone? So this, as a per-

former, is so much fun to play with.

Victoria is a strong woman. She seems a bit 

jaded and arrogant but she’s kind of hid-

ing her intelligence. Maybe its needed for 

family dynamics. 

Being able to play a mother and a compli-

cated woman was so fun. I’m not a mother in 

real life, I don’t have kids. But I’m a woman, I 

love my mother. Right? I love other people, 

my friends and my chosen family. So it struck 

me when I started to enter into the role as 

a mother. I was talking to my friend who’s a 

mom about this. I said, sometimes a moth-

er can feel almost like she’s invisible, but 

she’s also taking on the role as mother, even 

though she’s not saying anything. I think with 

Victoria is projecting so much of her own 

desires and her fear onto her children. And 

that’s a form of her love. We know it’s con-

trolling, we know it has a lot of force and it’s 

narcissistic to say the least.
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Absolutely! So, how was the filming?

We had a really fun time in the Ratliff Villa when we could really play 

and laugh. Mike White is an actor too, so he would take on our char-

acters and kind of play them back at us. We would build on things 

and improve a little bit and things would take shape. There was a lot 

of material so what you see with 11 different characters was a lot of 

output. I kept thinking about Mike White in the Amazing Race and 

Survivor. He was on season 37 of Survivor, so his auteurship is really 

like an extreme sport. I think he brings in his actors and his story 

along in this ride. So we were really propelled. And I’ve never had 

such an experience of working. Imagine working in a five star resort 

hotels in a jungle. It was so fun and exotic. I came out of Thailand 

so touched by it. It was a beautiful kingdom, magical. It soothed my 

soul. I found it to be a really soulful experience. We were all changed. 

And, you know, the glory of it all, it was something to go through. It 

was great.

What was the most important part about working on The White 

Lotus for you?

I never been to Asia and I got to basically live in another country for 

seven months. Being away from your home and entering into anoth-

er culture and land is such a gift. I love that aspect about my life and 

my path as an actor and a performer. I get to enter into these worlds 

and into these stories. I found Thailand very healing as a place. I 

loved their relationship to food and how they ate and how they 

greeted each other. I think my favorite part is always when you’re 

approaching a scene in a play and you’re like, I don’t really under-

stand this scene, and it makes me a little nervous. It ends up being 

the most favorite part. So this was like an endurance. And as you 

approach the finish line, you start to see the gift and the resilience.

Walton, who is Rick in our story, he saw a monitor lizard eat a frog, 

and he’d never seen that before. It was exotic. I had this crack in the 

door of my room and kept having these fantasies about insects and 

things are getting into the room. It was truly exotic. And that was 

my favorite thing. The birds with the feathered heads, I forget what 

they’re called but there were these beautiful birds. I loved riding my 

bike around and just kind of being in the different country.
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With the news of the world tour of Blackpink coming up, I’m re-

ally curious to know how your bandmates reacted when you told 

them the news of booking The White Lotus. How did you break it 

to them and how did they react?

LALISA: To be honest, some of them didn’t know about The White 

Lotus but also some of them know about the The White Lotus. They 

were super supportive and so happy for me, and they were really 

looking forward to this new season.

This season is filmed in your country, you’re both from Thailand. 

Did this make you connect better with the narrative?

TAYME: I felt pretty connected to Thailand already. I moved here 

from London 12 years ago, and so I felt very connected with Thailand 

already. But to come and do a show that represents Thailand in such 

a cool way… They shot it so beautifully 

that it just increased my appreciation of 

Thailand and made me even more proud 

to be Thai.

LALISA: I moved to South Korea when I 

was 14, so it was really nice to be back 

in my home country and stay for over 

six-seven months. I know why they chose 

Thailand, because Thailand is so beauti-

ful. Our food, our culture, everything is 

amazing. I feel reconnected to Thailand.

I love your dynamic as the most inno-

cent duo on the show. I only watched 

the first six episodes, so I’m not sure 

what will happen but I’m curious to 

know. Mike White is often described as 

having a lot of energy on set. What was 

it like working with him as a director? 

LALISA: He’s so funny, super chill, and 

he’s amazing. He is just really open. He 

opened up for us to do we feel like to do 

on set. 

TAYME: He gives us so much freedom to 

design our characters. It was really fun to 

just play around with how we would a dy-

namic. He was being such a nice, friendly 

and gentle man when he directs us. It’s 

never so like, I want, I want this, I want 

that. It was always like, “That was nice. 

But can we try it like this, and see if this 

works?” So there was so many little op-

tions on set. It felt like a lot of freedom. 

So it was very fun. 

You both come from the worlds of 

music. I wanted to know how was that 

transition to acting? How did you prepare for your 

roles?

LALISA: I never acted before. This is my first acting 

debut and I of course took some lessons before I go 

on set. I travel a lot and I stay in the many hotels. I tried 

to think about how the staff treated me so I can adopt.

TAYME: It was the first time acting in such a big role 

and also getting to really design my character over the 

episodes. You know, the transition from each episode 

to each episode. Getting to play a character that’s also 

a little lighter than what I’m used to playing, even from 

my previous job being a bodyguard and all that be-

fore. So it was a really nice jump from one career to 

the other. But I’m so grateful to have this 

opportunity to represent Thailand as an 

actor and especially alongside Lisa.

Mook and Gaitok… They are both really 

sweet and kind people. What did you 

make of them when you first read the 

script? Were they relatable to you?

LALISA: I feel really connected to this 

character. She’s a Thai girl and she’s 

sweet, she’s really friendly and she’s so 

ambitious. So I feel like we connect a lot 

in some ways.

TAYME: I definitely found a lot of ele-

ments of Gaitok I related to myself. For 

example, just being kind of a little shy 

around girls, especially around Mook. I’d 

say I’m a pretty gentle person so I I could 

have put that. Just to have that sort of 

contrast between how Gaitok talks to 

Mook in comparison to how he will talk to 

his other colleagues in the hotel, like his 

security guard friends or his boss.

What can fans of the show look forward 

to in this season?

LALISA: I mean, this season is crazy. I 

think they all would love this season. And 

I mean, Thailand is really beautiful, our 

culture and everything. I think they’re 

going to really enjoy this season for sure.

TAYME: Thailand is just a beautiful coun-

try. It’s a country where there’s a lot of 

freedom too. I just can’t wait for you guys 

to watch it. You’ll be very, very enter-

tained.

Lalisa Manobal & Tayme Thapthimthong
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You both are a bit more reserved and contained on the show. What 

was the challenge and fun of playing that internalness against the 

backdrop of some of the nuttier characters on the show?

SARAH: Great question. We haven’t been asked that yet. I think for 

me the challenge is just jealousy. I am like, I wish that would be funny. 

I don’t get to be a clown like these guys. That’s not fair. But then it’s 

good to remember that everyone is a very important piece in this 

puzzle. You need to have the more reserved against the others. If 

everyone were chaotic it might have been too much. You kind of 

need those slower paced ones, I think.

SAM: Yeah, I agree. I think that is the nature of this show generally. In 

the end, the characters that are super wacky and fun and funny are 

the characters who are sort of the most empty inside. I think that can 

be true in real life. When you’re putting up a mask and a wall, it’s like 

you’re always performing. What is there at the center? So I really en-

joy getting to play characters who has something going on internally. 

There’s a struggle and you’re sort of at war with yourself.

Can we talk about Mike White? He writes and directs every epi-

sode, which is something rare in the industry today. I would like to 

know, what else does he bring that is rare and special in the way 

he builds characters and narratives and directs actors like you?

SAM: He is an actor, so I think what he brings to the table was sort of 

new for me. His compassion for the actors. Not that other directors 

I’ve worked with don’t have compassion, but it’s hard to really pay 

attention to how your actors are feeling as a director. Because you 

got a lot to do every day, and there’s a lot of 

people that need to talk to you and a lot of 

things you have to attend to. He really un-

derstands that keeping your actors in good 

spirits is really important. Because we’re all 

really insecure and scared. You sort of have 

to be that way in order to be emotionally 

vulnerable enough to give a performance 

that’s half good. And he knows that and real-

ly tries his hardest to make us feel good and 

happy about what we’re doing and to have 

fun, which I think really elevates the whole 

thing and makes it beneficial to everyone, 

and it’s great.

The first two seasons have already become 

a phenomenon. When friends or family ask 

you what happens next, how much do you 

actually tell them? If I were your friends, I 

definitely try to make you spill the details.

SARAH: You’d be surprised, actually. All of 

my friends are like, “Don’t tell me anything.” 

They want to be surprised. Like, one of my 

best friends kind of freaks out at me. I’m like, 

“Oh my god. I’m just saying I had a fun time. 

Whoa.” 

Sarah Catherine Hook & Sam Nivola
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